
 
 

Ketton Parish Council 
Social Media Guidelines 

 

Overview 

The term “social media” is used to describe any kind of tool that can be used 
for sharing what you know, including (but not limited to): blogs, photo sharing, 
video sharing, social networks, mobile phone applications, texting, wikis, 
gaming and collaboration tools. 

Ketton Parish Council (KPC) uses social media for communication, 
engagement and collaboration. 

Social media is about sharing and interaction – it gives everyone a chance to 
make their own content, provide feedback and communicate with others who 
care about the same place or issue. It can help us to figure out new ways of 
helping people who live or work in Ketton. 

There are many different ways of using social media. We want residents, 
councillors and partners to think about how social media can help us to 
achieve specific outcomes, work together better, improve public services and 
contribute to the aims of Ketton Parish Council. 

KPC is using social media for: 

Communication – we are using lots of different social media tools to tell 
people what’s happening in Ketton. For example, using Facebook pages and 
Twitter to promote events. 

Engagement – we are helping people to get involved in their community and 
in local decision making. For example, using Twitter to involve more people in 
council meetings, or helping local residents to become community reporters 
so that they can tell everyone about their community. 

Collaboration – we are finding new, more efficient ways of working together. 
For example, using collaborative online spaces to share project documents, 
advice and ideas. 

 



Steps for using social media 
Take  a gradual approach – first work out what’s relevant, then create a 
meaningful dialogue: 

1. Listen to social media users and conversations about local issues, before 
doing anything else. 

2. Participate in conversations, building dialogue with citizens through social 
media, but also by: energising them around local issues, providing spaces for 
residents to support each other, and empowering people through decision 
making. Measure the impact of your participation. 

3. Transform service redesign, replacing or complementing existing ways of 
working and adopting new models of working. 

 

Rules for online participation 
You should follow these five guiding principles for any social media activities 
that are part of your work: 

Be respectful 
Set the tone for online conversations by being polite, open and respectful. 
Use familiar language and speak as an individual. Be cordial, honest and 
professional at all times. Make sure that you respect people’s confidentiality – 
do not disclose non-public information or the personal information of others. 

Be credible and consistent 
Be accurate, fair, thorough and transparent. Encourage constructive criticism 
and deliberation. Make sure that what you say online is consistent with your 
other communications. 

Be honest about who you are 
Remember that you are an ambassador for the council and village. It’s 
important that any accounts or profiles you set up on behalf of KPC are clearly 
and easily identifiable as corporate profiles. Be clear about your own personal 
role and the service that you represent. 

Be responsive 
Make an effort to share what you know. Offer insights where appropriate and 
put people in touch with someone who can help if you can’t. Respond to 
questions and comments in a timely manner (make sure you meet user 
expectations for the type of social media that you’re using). 

Be confident 
Don’t be scared of participating. Follow these rules and seek further guidance 
if you need it. If you’re about to publish something that makes you even the 
slightest bit uncomfortable, pause to think about it. Feel confident in what you 
say before you say it – and say it as clearly as you can. 



User content rules 
If you’re moderating any kind of online space that is managed by KPC, we 
have some basic rules about what kind of content is acceptable. These are 
our five guiding principles for user content, which we already use for things 
like discussion forums, online consultations and user comments. We agree to 
publish all contributions from our users (whether or not we agree with what 
the user is saying), providing that they don’t break these rules. 

User content Rules 

1. Respect other users 
We want to promote active debate on this site, so we encourage you to 
share your point of view. We don't expect you to agree with other users 
(unless you want to), but we do expect you to write your comments in a 
respectful way. Please don't make personal, aggressive or hateful 
comments about other users. If your content is offensive to someone, 
we may have to remove your comments from our site. We want to 
avoid this, as it stops you from sharing your views. Offensive 
comments include racist or homophobic remarks (and other 
discriminatory comments), harassment and abuse. 

2. Avoid offensive language 
Please don't use swear words and other offensive language. Lots of 
different people live in Ketton, and different things are acceptable to 
different people. If you think there's a possibility that someone may be 
offended by your comments, please try to re-write your content in a 
more sensitive way. 

3. Don't break the law 
Remember that you are legally responsible for what you do or say 
online. Please don't use this site to encourage anyone to break the law, 
or to make libellous or defamatory remarks (unfair comments that can 
damage someone else's reputation). If you do, then you could be held 
accountable for this in a court of law. You should also be careful not to 
write anything which could influence the outcome of a current court 
case. If you do, you could be held in contempt of court. 

4. Don't link to inappropriate sites 
In some parts of this site, we allow users to add links to other web 
sites. Please only add a link to your content if the information is 
relevant to the subject you're discussing. If you link to a site that 
includes inappropriate content, or that isn't relevant to other users, your 
information may be removed.  

5. Don't endorse commercial content 
This web site is administered by KPC. As we are a public organisation, 
we don't endorse any commercial content on this site. Please don't add 
content in an attempt to gain commercial advantage by promoting your 
business. Businesses, community groups, volunteers and not-for-profit 
organisations are all welcome to share information about their services, 
but KPC must remain impartial as to those services. 
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